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WP Build It

arder to s the phm:!'llmlmm,mnplt tely run ever by

signa of hu be
incorporated into the w:l.dmwmss Sustainabitite and

plant-focused approsch to making bulldings and ivteriors of

Spsncis hawe seen i sarge i popularity in the last fow years,

Dt pubilished in India's

green bailding market is projected to be in the range of &30

hillion to $40 biltion. Mumbal-based Open Atelier is one of the

firms leading the way They rely on meticulous research

and eften collaborate with a hortieulture specialist for

projects in order o conschously introduce elemends

based on green-design sensibilities. Their methodolo-

£les include adding sultable species of plants, using

renewable materials for construction. minimising l

waste, and inviting craftsmen from kesser known L

disslin backgrounds wha spectalise bn producing A

organic work. Mold Deslgn Studio based in Delhi s

another example of a plantfirst design practice that

belleves in focussing on a strong indoor-pasdoor connec-

tion. They use bots of folkage at higher bevels to create a

positive enengy almed at wellness. A reliance on age-oli

design elements like jalis/screens io reduce heat gain }

an increase daylight. are other methods used. i !

“We are always looking at ways to incorporate locally sourced materials,
We use lots of sustainable products in our projects like terrazzo/cement
flooring, sustainable wood products that are sourced from renewable
forests or products like bamboo, exposed bricks and terracotta products.
We also often use reclaimed wood for interiors and furniture,”

ANIKA MITTAL DHAWAN Founder Director, Mald Design Studio, Delbi
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Work Out with It

ealth nuts keen on LB on

or noaftertaste, and are easy 1o

anlmal proteins are 1nmmhmla turning o
phant-based protein alternatives, These green powders
and drink supplements are more affordable when

traditiorsal whey

!min;, e ethical, Kinder on the planet and healthier

I mvesticubox o Slows that
m.eill.ant based protein supplements market i
expected to reach $9.57 bilkion by 2027, ata CAGR of
7.8 pereent. Mumbai & a hotspet far this particular
trend, aving spwned naultiple successiul brands by
he past few years. ‘Green Proteln’, best known for its
Berry Blast flavour, uses 100 percent Pea Protein
Isolate, which ks processed in a way that the protein

digest. Smoathie Repubiics mission is to chablenpe
the natlon that vegan food can’| t'hetasl)\‘l'herd.orhls
infusing creadivity in the look of the product and
relying ona variety of natural favours o add taste.
OZiva has a karge selection o choose from-— products

aimedat improving skin, hals and building immunity

im mduits and kids. Their mest popular offerings
include Organic Plant Protein made with Pea Protein
Tsnilate, Organbe Brown Rice Protein atsd Organic
i, plant-based Collagen Builders for radiant
&kin and plant-based Biotin for siranger haie These
products are 140 percent clean and comipletely nataral
making them perfect for long-term consumption.
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“More consumers are looking for holistic wellness
solutions that can provide nourishment inside and
out. We have seen an increase in the adoption of
clean nutrition to manage stress and anxiety levels.
Consumers are adding Ayurvedic ingredients in
their daily diets to improve immunity, for better
gut health and a host of other health benefits.”

AARTI GILL
Co-founder, 0Ziva, Mumbai

‘ndia has ancient wisdom in the field of plant-based skincare—it's called Ayurveda, Following
the surge in demand for Ayurvedic products imong millennials in motros and Tier T and 11
cities of India, a number of hip, savvy brands are applying age-ald principles to modern

urees, A the elean anwl vegan beauty
mavement takes off. Diia from Market Research Future roveals that clean beauty and cruelty free
cosmetics aro sot b increase in demand by 6.1 porcent betwoen 17 and HE23 in India, Delhi-basoed
“The Switch Fix is knawn for its clean ingredients that target a host of probilems. Their Agai of
Felbel Shampoo Bar is good for the planet sovd chabms to ireat halr fall by tackling the efTects of
polluthon on the scalp. Hyderabad-based Vedix relies on artificial intedligence 1o customise
Amr\whc plant-based products for every customer as per sk broad categories based on thelr
proile, and then ﬁmhudl\. ided into issue-specific alhn!mrh '\lumhms&tmr
a\ichcm:si makes prodiscts that wsea 1 o
relving on clinical aromatherapy Tley are most popular mr thelr plant-hased aromatherapy
product called DBream, which is a sleep-inducing roll-on.

“Extracts from plants com-
prise a whole spectrum of
active ingredients, unlike a
single chemical. Together
these active ingredients ac-
centuale each other's
physiological roles,

making them very

effective and available for the
body to use. For

example, Amla is known

to exert high antioxidant
activity due to its Vitamin C
content. Synthetic Vitamin C
can never be better than raw
amla extract. Nature just does
it better.”

DR ZEEL GANDHI
Formulator, Vedix, Hyderabad
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Drink It

-iased milks such as soy milk, almond milk and oat ik lave made
promizing in-roads into Indian consumers’ minds. A repart by Good
Food India and Ipsos estimated the value of U plant-tased milk market at
821 million in 2018, aned this number & projected to grow ata CAGR of 20.7

percent to reach $63.9 million by 2024, Whether for eco-friendly reasons,
distary eoncerts of simply lkvwing & wend, plant-based daley replace-
ments are here to sty with the largest consumer segment Balling in e age
catepary of 2510 3. Behemotlss Ike ITC and Al are 52 10 venlure e
this space with thedr own plant-bazed milk wrshms.'bul Uu'smmhhm
heen driven thus far by smaller. homegrown compani
Only Earth msakes cat and eocorit milk mhnmmunmﬂealw
1,000 stares i 12 eltbes sevods Indis and onlive. They also sapply to owtlets
1ike Starbucks, Subko Coffee, Oberol Hotels and myove. Other well-Hown
names inclade Goodmytk, Raw Pressery Sain and Vvogano. More experi-
mental dairy alternatives such
as millbet and ilable in a variety of
The newest and trendbest enrant on the bock, however. is potato milk.
The recent Food & Drink Report published by the UK grocery store chaln
Wnl:mu'hﬁmiﬂllsﬂmuunlhluof potinto milk a5 being dairy-, fat., and
o calehum found in this drink ksmdiu bol-quh'almﬂ
Loonwml.u( and
nblk varieties.

“We offer consumers
the choice of healthy
and clean altematives
that have a positive
impact on theirs and
the planet’s health,
Oat milk is still not
easily available in
India, which gives us
an edge over other
brands. It is a great
option to use for
smoothies, desserts,
or cold coffees ete.”

KUNAL MUTHA
m&? Only Earth,

Be Influenced by It

pualify as @ trond in this day and age, it must be

endorsed and promated ceaselessly by influene-

ers. And tse same b true of everviling plant-
bhased. Aakash Ranison, 26, could wiil be the face of the
Indian sustainability movement. With 43k fallowers on
Insta and the seeningly dream job of ravelling e
woibld Lo ediucate sthers on sustainable travel, il
vegan Gend influencer believes 2022 will see a further
surge in the demand for vegan alternatives in hotels,
cafes, flights, proteins, and medicines. Shefali Batra
from Delhl has over 3k followers on Instagram for her
plant-based cooking content, but her focus s not solely
on As a halistie wellness coach,
she specialises in conducting plant-based food work-
shops. She believes it is not enough to become vegan, it
& Toke HRpOFLANE to Consume the Tt phant-based
oo, and avoid unbwealily choboes being marketed as
wegan. Purvi Shah (rom Pune & a vegan food stylist
and phatographer, with nearly 20k fellowers on the
gram. Apart from helping food and beverage brnds
showcage thelr products with the right storyline and
vianale, sl works with selective plant-based bratds to
promote thedr products throagh visual storytelling on
socinl media,

“Two industries will see a huge shift in
2022—food and fashion. We'll see several
new brands entering the Indian market
with altemnative/plant-based food options
and new fashion brands replacing animal
fur and skin with vegan/cruelty-free/plant-
based alternatives. This goes for social
media trends too.”

PURVI
SHAH
Food
gmhtmdh
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advocsie of
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